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Aftermar ket Associations Sue CARB Over
Extended Warranty

A coalition of 10 state and national aftermarket trade asso-
ciationsfiled legal action againg the California Air Resources
Board (CARB) in the Superior Court of the state of California for
Los Angeles County. The lawsuit challenges anti-competitive
regulations promulgated by the (CARB) that would require car
companies to extend emissions warranties for parts found defec-
tive by emissions warranty information reporting regquirements.
“The action by CARB to extend warranties to the useful lifewill
cause extensive economic damage to independent aftermarket
service facilitiesin the State and is unlikely to provide any reel
clean air or consumer benefit,” said Jackie Miller, executive di-
rector, Automotive Service Councils of California, one of the
lead plaintiffs in the case. “Because car owners will have noidea
whether aneeded repair that isindicated by the malfunction indi-
cator light is covered by the extended warranty, motorists will
return to the dedler for nearly all repairs. “

The lawsuit charges that CARB produced no proof that the
extended emissions warranties are actually effectivein providing
incentives to the car companies to build more durable emissions
systems. Further, CARB has no data that indicates whether war-
ranties are as effective in moving the motorist to obtain needed
emissions-related repairs, according to the coalition.

“California’ s Health and Safety code clearly states that the emis-
sions warranty is three years/50,000 miles on all emissionsre-
lated components and seven years/70,000 miles for high priced
emissionsrelated repairs,” said Aaron Lowe, vice president, gov-
ernment affairs, Automotive Aftermarket Industry Association
(AAIA). “The state' s attempt to extend the warranty to 10
years/120,000 miles for most cars clearly is outside the scope of
this statute.”

Plaintiffsin the lawsuit are:

- Automotive Aftermarket Industry Association

Automotive Service Association

Automotive Parts Remanufacturers Association

Automotive Service Councils of California

California Automotive Business Coalition

California Automotive Whol esal ers Association

California Autobody Association

California Service Station and Automotive Repair Associa-

tion

Car Care Professionals Network

For moreinformation visit:
www.takingthehill.org

ADEQ Excludes Super Warranty
Provision in Proposed
Clean Car Standards.

In reviewing the proposed Clean Car Standard Rules pro-
posed by ADEQ, members of ASA of Arizonawere concerned
of the negative economic impact the extended warranties have
on independent repairers with no documented evidence of any
consumer benefit. This proposed ruling will significantly in-
crease vehicle emissions standards in Arizona and will likely
contain similar provisions already adopted by California and
several other states.

We have confirmed with ADEQ that the extended warranty
provisions are excluded in the proposed regulation. In discuss-
ing the issue, ADEQ representatives stated that these regula-
tionsare smilar to those adopted by Oregon and Washington
which have adopted the stricter California vehicle emissions
standards but because of strong pressure from the automotive
aftermarket industry opted not to include any super or extended
warranty requirements,

Thisruling isaresult of Executive Order by the Governor
in 2006 and bypassed the |egidative process, where this hill
would have been heard at the legidature. Thisruling will fol-
low the Arizona Rulemaking process where public input will be
requested on Monday, March 3. ASA of Arizonawill continue
to monitor and participate in the process as necessary. All
members of the association areinvited to attend and participate.
Thisis your opportunity learn about the rulemaking process and
hear testimony from the various sides and how the State
Agency goes about approving and implementing arule. ASA
supports clean car programs and programs tat improve air qual-
ity in our state.

Rulemaking Process: See page 7
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ASA—Arizona State Board

Officers

Danny Guido, AAM—Chair man
Phoenix Chapter President
602-264-9866

phxgui do@yahoo.com

Joe Cross, State Secretary
520-624-771

jfcinaz@aol.com

Kathy Draskovic,
State Treasurer
623-979-2653

mi kesautotech@netzero.com
Board Members

Denny Mandeville, AAM
Verde Valley President
928-282-4424

cars@sedona.net

Josh Schmidgall

Yuma Chapter President
928-782-9847
josh@smittysbodyshop.com

Mike Pfeiffer
Prescott Chapter President
928-778-2231
certifiedtrans@gmail.com

Sean Meares

Grand Canyon Chapter President
928-474-9330
paysondriveline@chiwirel ess.com

Russel Smith
Mohave County President
928-692-1717

staffer @ctaz.com

Bob Schlanger

Tucson Chapter President
520-882-7026
rlsbcs@lineline.com

Bob Jones

State Educational Director
480-557-0655
bobjones@quality-trans.com

Russell M cCloud, AAM
Affiliate Assembly Delegate
928-783-8808

rmecl oud@theriver.com

Don Kott
Convention Chairman
520-888-2393

donkott@tucsonframe.com
Staff
Luz Rubio 602-544-2600

Executive Director
luzrubio@asaaz.or

Bill Mason 623-377-5823
Field Director

ASA—AZ Board Meetings

Board meetings are open to all members
and are held at the State office at 5060 N.
19th Avenue, Suite 218 beginning at 10:30
a.m. Call to RSV P 602-544-2600.

M essage from the
Executive Director

Lots happening at the association
office. First of all, | have an assistant!
Her nameis Lourdesand we call her Lu
for short, so don’t get confused when you
call the office.

If you have visited the website re-
cently, you'll notice that it looks different.
We have spent several months working
on anew look for the website. We will
be updating it with press rel eases, mem-
ber benefits, and alist of chapter meetings
and training being offered in the state.
One of the features we are still working
on isthejob bank. All inall, I think that
you will be pleased with the information
accessibleonline. You canregister and
pay for meetings online, Y ou can request
information on any of our member bene-
fits. We also have a shop locator that you
can useto refer clientsto ASA member
shops aswdll asif you need to sublet any
work. Usethiswebsite asatool to keep
informed on what is going on, and if you
have any suggestions, contact us and
we'll se what we can do.

Grassroots: involving the common
peoplein the political process. A call to
action was made to all ASA of Arizona
members. Y our voice makes a difference
in the political process. Thank you to
those of you who took the timeto send a
letter to your local legidator and to
ADEQ on the Super Warranty issue.
Though this rulemaking did not go

Luz A. Rubio, CAE

through the normal legidative process
and legislators were not aware of this
issue, the letters made the aware of the
issue and it also made them aware that
thereisan indugtry of independent auto-
motive repair facilities that is concerned
about the impact that regulation has on
their businesses. Please remember that
your voi ce does count and don’t wait and
hope that someone el se speaks on your
behalf learn about the issues and voice
your opinion. We are happy to learn that
ADEQ excluded the Super Warranty pro-
vision in thisruling.

More exciting news | have been ap-
proached by a gentleman, Mike Marquis
who introduced a very interesting pro-
gram, that | think would be beneficial to
many of our members and their employ-
ees. We all want to be financially secure,
we want to protect ourselves and our
families and we want to enjoy ourselves
when we retire. Mike has many products,
including Key Man Insurance. The goal
with this program isto have our members
take care of their personal financial future
and protect their family so that they can
focus on the success and longevity of
their business. Mike will be calling you
to set up an appointment to present these
options to you, please alow him thetime
to present the program to you, you'll be
glad you did.

ASA Newsletter—The Roadrunner

Is owned and published by the Automotive Service Association of Arizona, representing
businesses in the automotive industry. This newdletter is published at least 11 timesa
year and is for information purposes only. The contents of the newdl etter including edi-
torials do not necessarily represent the views of the association.

" The Automotive Service Association of Arizonais an affiliate of
ASA, thelargest not-for-profit trade association of itskind serving
automotive service professionals. ASA is dedicated to and governed
by independent automotive service and repair professionals. ASA’s
international membership base includes numerous affiliate, sate and
chapter groups from both the mechanical and collison repair segments of the automo-

tive service industry.

ASA advances professionalism and excellence in the automotive repair industry
through education, representation and member services. ASA’s national officeisin
Bedford, Texas. For additional information about ASA, including past news releases, go
to www.asashop.org, or visit ASA’s legidative Web site at www. TakingTheHill.com.
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For details of these meetings, please contact your Chapter Presi-

M eetings & Events

dent listed on page 2.

March 12

March 12

March 16

March 19

March 20

April 5

April 24

May 1-3

June 7

July 18, 19, 20

September 6

November 5—8

Phoenix Chapter Meeting
Board of Directors Meeting
11:45 am at the ASA offices
RSVP to 602-544-2600

Tucson Chapter Meeting
7:00 p.m. Viscount Suites
RSVP to Jacqui at 520-790-6035

Automotive Training Ingtitute
“Cash Profits Boot Camp” in Tucson
Toregister: 866-389-7999

Verde Valley Chapter Meeting
7:00 p.m. HEFR in Camp Verde
Details and to RSV P contact
Ann Anderson 928-282-9464

MACS Mobile A/C Clinic

Car Repair Company in Scottsdale
RSVP to Jim Atkinson 480-994-9065
ASA members $45

State Board Meeting 10—2 p.m.
ASA AZ State Offices
All Members Invited—RSV P 602-544-2600

Prescott Chapter Meeting
6:30 p.m.—Casa Bonita
RSVPto Marissa at 928-778-2231

ASA Nationa Annua Mesting
SantaClara, CA
www.asashop.org

State Board meeting 10—2 p.m.
ASA AZ State Offices
All members Invited—RSV P 602-544-2600

Sunrise 2008—ASA AZ Annual Convention
Quality Inn Prescott
Management/Technical Training

Www.asaaz.org

State Board Meeting 10—2 p.m.
ASA AZ State Offices
All members Invited—RSV P 602-544-2600

CARS/NACE
Mandalay Bay, Las Vegas
www.asashop.org

Check our website www.asaaz.org
For alisting of technical training

New Associate Members

WORLDPAC i

Deliverstheright part...
At theright time...

Kevin Brennan
602-738-7681
www.worldpac.com

CustomerLink O

CustomerLink is the premier provider of cus-
tomer devel opment services for the independent
automotive service and repair industry. Cus-
tomerLink's services assist automotive repair
shops in devel oping repeat, full-service custom-
ers resulting in more business from existing cus-
tomers, high quality customer referrals, and the
ability to optimize bay scheduling.

Jill Stenson, CustomerLink Systems
1376 Lead Hill Blvd., Suite 150
Roseville, CA 95661
888-942-5448 x 107
Www.customerlink.com

Support our Associate M embers

See Page 10 for full listing

These associate members not only
provide a product/service that
you need, but also support the activities
of the association. Please contact them
and allow them to bid for your services
competitively. Tell them you are a
member of ASA and help them help you.
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Tech Tips

Denny Mandeville, AAM isthe owner of
Canyon Automative in Sedona and the
Verde Valley Chapter President, he can be
reached at 928-282-4424

Most of us are aware of the ruling that states fluid containers
must have |abels permanently attached to the container identify-
ing the product, especially when the container is not the original
container. Marking spray bottles of windshield cleaner, water,
etc. arerdatively easy with magic marker. Neat and the product
doesn’t wash the marker off. But, what to do with the pressurized
containers for the bulk fluids we are being encouraged to use
instead of the individual pressurized cans of (say) brake clean?
The spilled/dribbled brake clean, carburetor cleaner, and other
strong solvents wash off any pen inked labels. I tried color coded
spray bottles (hereafter called “sure-shots’ - because that isthe
most common brand) - but was informed that wouldn’t fly in a
full ingpection. | tried using an engraving tool to etch the product
type on the sure-shots in the shop. | also etched the tech’s name
onto the cansin an attempt to keep the containers on each tool
cart and not migrating all around the shop. After etching the
product name through the factory placed product labdl, dirt
quickly filled in the etching and made a permanent, black, “Brake
Clean” in the correct spot. One problem solved- permanent label
that wouldn’t wash off. Second problem not as easily solved. |
gtill have to track my sure-shots down.

We often make more work for ourselves inadvertently by
taking perceived shortcuts. | made this mistake years ago, and
fixed the problem, but didn’t catch my tech fast enough to pre-
vent hislearning experience. Many times, when replacing awiper
motor, it comes with the drive arm attached to the motor post.
And, the drive arm uses a ball joint attachment to the transmis-
sion rods. It looks like more work to try to separate the drivearm
ball from the socket that to simply remove the drive arm from the
new motor and transfer arms. The problem isthe drivearm is
indexed to the motor for proper park position. Getting it off a
couple of splines can mean headaches as the wiper arms now
move downwards, don’t make full swings, etc.. To prevent the
ensuing trial and error procedure to re-index the drive arm, use
your engraving tool to scribe a witness mark on both arms and
the new post. Transfer the new motor to the old drive arm using
the witness marks and you should be good to go the first time.

Do you sdll add-on accessories, or would like to? Don’t have
ahuge waiting area to hold POS merchandise? Sprinkle your
waiting area magazines with catal ogues. WWomen may not pick up
the catal ogues, but men gravitate to them faster than to maga
zines.

You can find an archive of previoustech tipsin the
ASA of Arizona Website, plusyou can submit your
own for print in afutureissue of our newsletter:
Visit www.asaaz.org
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5 STheory

By Paul Beebe

5'S, Theory of Constraints, Lean, Toyota Production Sys-
tem; what doesit all mean? The new “buzzwords’ of our indus-
try have been around for along time. Simply put, become better
at what you do and how you do it.

Let’sconcentrateonthe 5's.

Seiri, Seiton, Seiso, Seiketsu, Shitsuke are the Japanese words
for the5's. In English, that is Sort, Set in Order, Shine, Stan-
dardize and Sustain. Expose the waste and errorsthat hinder
product|V|ty and create a clean and orderly work environment.

Sort — Walk through your shop with your team members

and determine what isneeded and what is not. Take

“before” photographs to gauge your progress. “Red tag”

items not needed. Answer some questions about the item

before “red tagging”. Is thisitem needed? How many are
needed? How often isit used? Should it be located here?

Who isrespongble for thisitem? After “red tagging”

items, move them to a safe, out of theway holding area. If

the item (S) have not been used after 3 months you can
dispose or sdll if needed. If theitem was used determine
how often it was used and move it to an appropriate area.

Take " after” photographs.

Set in Order (Systemize) — Make sure unnecessary items

are removed, then place items used frequently in work

area. If item is used less frequently, place in distant area.

Items used frequently should be placed within 30 seconds

reach and minimal walking steps. Don’t forget to take

“before” photographs. Outline locations of equipment and

walkways with lines, painted or taped on floor, use arrows

if needed, identify safety hazards. Label items and inform
everyone where items can be found. Take “after” photo-
graphs.

Shine — Clean everything and maintain its cleanliness.

Take“before” photographs. Set aside a few minutes each

day for cleaning. Assign responsihility to someone for the

cleanliness of each workstation or piece of equipment. In
addition to daily cleaning, devel op weekly and monthly
cleaning schedules. Take “after” photographs.

Standar dize — Use visual controls for organization. Take

“before” photographs. Use colors to help standardize be-

havior. Establish routines. Keep itemsin the same place

each time. Everyone should know their responsibilities.

Take " after” photos.

Sustain — Make it away of life and the culture of your

company. Tresat the workplace as you would your home.

Everyone should make it a part of their daily life. CELE-

BRATE THE SUCCESS!

Thisis one of thefirst steps or tools to increasing produc-
tivity in the workplace. Remember to praise the improvements
and progress. It won’t happen overnight; thisisajourney. Peo-
ple do what you inspect, not what you expect. Follow up is
critical to the success of the program. | will be starting my jour-
ney in the coming months.

ATN

Areyou a professional automotive technician with a diffi-
cult diagnostic or repair job? Join iATN and take advantage of
the TechHelp system. You'll find help from thousands of
your peerswith just about any kind of repair issuel

The International Automotive Technicians Network is the
largest network of automotive repair professionalsin the
world: agroup of 59,781 from 149 countries. The members
of this group exchange technical knowledge with their peers
around the globe, sharing over one million years of experi-
ence. iATN has been proudly serving the automotive industry
and the needs of professional automotive technicians around
the world for over ten years.

For membership information and more details about the
iATN network visit:

www.latn.net
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I syour shop ready for a
Green Shop I nspection?

Download the checklist onthe ASA AZ website:
www.asaaz.org / Questions 602-544-2600

A “Green” automotive business goes beyond what the mini-
mum requirements are on environmental standards and takes ad-
ditional measuresto protect the environment, save resources, and
keep Arizona clean. The good newsisthat though these “green”
measures might cost money to implement initially, ultimately
they will save money by recycling materials, reducing repair and
maintenance costs, and making your business a safer, healthier
place to work.

The checklist is posted on the ASA AZ website, the mini-
mum requirement to qualify is 300 points. Once you’ ve com-
pleted the checklist, call the ASA AZ office to schedule an in-
spection. ASA AZ has several volunteers ready to inspect your
facility, the application along with the inspection forms are sub-
mitted to ADEQ for certification.

We are very excited to be part of this program and offer this
opportunity to our members. To download the checkligt, visit
www.asaaz.org or call Luz at 602-544-2600.
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Automotive Associations L aunch Service
I nformation Video
Video Addresses Availability of Service I nformation

The Automotive Service Association (ASA), the Alliance of
Automobile Manufacturers (Alliance) and the Association of
International Automobile Manufacturers (AIAM) have produced
avideo addressing service repair issues in the automotive indus-
try. The purpose of the video is to demonstrate that the same ser-
vice information is available to deal ers and independent automo-
tive repairers. The video was created to address the so-called
“right to repair” bills that have been presented in various state
legidatures and in the U.S. Congress.

The video contains excerpts from interviews with independ-
ent repairers throughout the United States as well as representa-
tives from the Alliance and AIAM. Independent repairers address
how they access service information directly from the manufac-
turer Web sites. For thisreason, independent repairers report that
thereisno reason for legidation regarding thisissue.

Independent repairers and manufacturers outline the history
behind thisissue and the voluntary agreement that was reached in
2002 to address gapsin service information. Five years ago, these
associations pledged to address discrepancies in service informa-
tion through the National Automotive Service Task Force
(NASTF). Thistask force responds to problems arepairer may
have in locating service information, alowing that automotive
shop to complete the repair. This agreement, along with the exis-
tence of automaker service information Web sites and third-party
service information providers, precludes the need for such legis-
lation.

The video concludes by addressing questions that should be
asked of a shop in which technicians claim they cannot find the
information necessary to repair vehicles.

ASA, AIAM and the Alliance encourage stakeholdersto
view this video and contact these associations with further ques-
tions. The video can be viewed by visiting thelinksat ASA’s
legidlative Web site, www. TakingTheHill.com — on itshome
page and the “Information Availability” section.

fr’/ TLo2ohA

For latest training schedule go to:
WWWw.i-car az.com

MATIONAL AUTOMOTIVE SERVICE TASK FORCE

www.nastf.org

NASTF Releases Secure Data Release
Model (SDRM)

The National Automotive Service Task Force (NASTF)
has announced that the Secure Data Release Model (SDRM),
which allows properly vetted techniciansand security profes-
sionalsto access key codes, immobilizers PINs and other secu-
rity-related information, has been released to the industry.
“The NASTF Vehicle Security Committee has been working
on the SDRM model for over three yerrsan and we are pleased
to have achieved this hoistoric agreement. Until now, there
has never been general access to the security-related informa:
tion available directly from the vehicle manufacturers,” said
Charlie Gorman, NASTF Chairman.

Details about the SDRM are now available on the NASTF
website at www.nastf.org. Thisinformation coverstheregis
tration process and the requirements necessary for arepairer or
other security professional to access the security-related infor-
mation. The website also provides a link to download the nec-
essary forms to apply for inclusion in the national regisry,
which prequalifies participants who will then be able to access
the security-related information directly from automaker web-
sites.

“The NASTF Board of Directorsis extremely proud of
the Vehicle Security Committee members whose hard work
and dedi cation hel ped devel op the answer to one of the most
difficult and important questions regarding information ac-
cess,” added Gorman. “In addition, I'd like to acknowledge
theroles of the Automotive Service Association (ASA), the
Associated Locksmiths of America (ALOA) and the National
Insurance Crime Bureau (NICB), whose help was invaluable
in devising a system which will meet consumer needs while
protecting the consumers and the insurahility of vehicles at
affordablerates.

ASA AZ Credit Card Program
‘ F]
To find out how much you can save through the

ASA AZ Credit Card Program

Contact: Kevin Holladay
480-332-9272
First Data Merchant Services
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General Motors ClassAction Lawsuit may
be settled!

TENTATIVE CLASS SETTLEMENT REACHED

A tentative nationwide settlement has been reached with General
Motorsin the Dex-Cool/ Intake Manifold Gasket class action
lawsuits. The lawsuits were filed on behalf of owners of General
Motors vehicles, which were factory-filled with "Dex-Cool" cool-
ant. In summary, the lawsuits alleged that Dex-Cool degraded
certain vehicles intake manifold gaskets and other engine seal-
ability components, and that in certain other vehicles, Dex-Cool
formed arusty sludge, clogging the vehicles' cooling systems and
causing vehiclesto overhesat.

Terms of the Settlement:

GM automobile owners and lessees will have the option to be
included in this class action settlement if they incurred out-of-
pocket expenses for any of the following repairs:

1. A replacement of the nylon/silicone lower intake manifold
gasket, made within the earlier of 7 years or 150,000 miles of the
date of initial delivery for 1995-2003.5 Model Y ear vehicleswith
3.1-liter V6 and 3.4-liter V6 enginesthat were originally
equipped with Dex-Cool coolant.

2. A coolant sealahility repair (including, but not limited to, throt-
tle body gasket, upper intake manifold gasket, lower intake mani-
fold gasket, etc.), made within the earlier of 7 years or 150,000
miles of the date of initial delivery for 1995 - 2004 model year
3.8-liter V6 engines (RPO L36) that were originally equipped
with Dex-Cool coolant.

3. A Dex-Cool dudge repair, made within the earlier of 7 years or
150,000 miles for 1995 - 2000 model year ST light trucks and
sport utility vehicles with 4.3-liter V6 engines that were origi-
nally equipped with Dex-Cool coolant.

The precise terms of the proposed settlement remain confidential
while the settlement papers are being prepared for court approval.
We hope to obtain court approval and provide formal notice of
the settlement beginning in February. At that time we will be able
to answer inquiries regarding the specifics of the settlement and
how to file a claim. In the meantime, anyone who believes they
incurred an expense in connection with arepair or replacement
described above should retain all receiptsthey have for there-
pairs or replacement.

Y ou may keep checking back on the webpage for further settle-
ment documents and updates as they become available
www.girardgibbs.com/dexcoal.html

Labor Law Posters
ASA gives members easy access to state and federa labor
law posters. This benefit simplifies the task of locating
the necessary information employers arelegally
mandated to post in the workplace.

1-800-272-7467

THE ARIZONA RULEMAKING
PROCESSIN A NUT SHELL

AGENCY:
Opens a docket and files notice with the Secretary of Statein
the Arizona Administrative Register
Drafts proposed rules
Files proposed rules and notice with the Secretary of Statein
the Arizona Administrative Register
Receives written and oral comments from the public
Holds oral proceeding
Reviews public comments and makes necessary changes to
the proposed rules
Submitsrules to the Governor's Regulatory Review Council
for approval
Appears before the Council to answer questions regarding
therules
COUNCIL STAFF:
Reviews rules for compliance with statutory criteria
Works with agency personnel to make changes and correc-
tionstorules
Prepares a memorandum for Council regarding whether the
rules comply with statutory criteria and recommending that
the rules be approved, in whole or in part, with or without
changes, or be returned to the agency, in whole or in part
Submits approved rule packagesto the Secretary of State for
publication in the Arizona Administrative Register and the
Arizona Administrative Code
GOVERNOR'SREGULATORY REVIEW COUNCIL:
Reviews rule packages
Considers staff comments
Receives public testimony at the Council meeting
Decides whether the rules should be approved, in whole or in
part, with or without changes, or be returned to the agency,
in whole or in part, or tabled until alater meeting

At SCF Arizona,

YWhen it comes to controlling the costs of
workers' compensation insurance, SCF
Arizona is pleased to work in partnership
with the Automotive Service Association
of Arizona.

« Safety Services and Loss Control

*« Claims Management

* Association Safety Program

SCFuinsn

A rm.lr.{‘ﬁr_}wu

602.631.2000

We Team Up for Safety.
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I sthe Temperature Compensation
Controversy full of Hot Air?

By Peter H. Gungt, Esquire

It isno secret that heat causes gasoline to expand and cold
causesit to contract. In the past two years, this elementary scien-
tific fact has ensnared the courts, legidators and The National
Conference of Weights and Measures in amajor controversy —
the “hot fuel” dispute.

In the United States, a gallon of gasoline contains 231 cubic
inches based upon a standard temperature measure of 60 degrees
Fahrenheit. Asthe temperature increases, however, that same 231
cubic inches of gasoline no longer amountsto afull galon, a-
though it is sold as such at the pump. That’s the problem.

According to a 2002-2004 study conducted by the National
Ingtitute of Standards and Technology, the average dispensed
temperature of a gallon of gasoline throughout the United States
was 64.7 degrees Fahrenheit, amost 5 degrees above 60 degrees
standard.

According to a series of articles printed by the Kansas City
Sar in 2006, this temperature disparity trandated into a $2.3 bil-
lion loss to consumers, assuming an average sale price of $3.00
per gallon. This caused consumer activists, lawyers and legida-
torsto leap into action.

Presently, there are dozens of lawsuits that have been trans-
ferred by the Juridical Panel on Multi-District Litigation to the
United States District Court for the District of Kansas. Those
lawsuits claim that the sale of “hot fuel” constitutes a misleading

New benefit includes AutoShop LifeLine and
other online programs

The Automotive Service
Association (ASA) has an-
nounced a new member
benefit agreement with
Automotive Service Leaders,
an industry-focused com-
pany that offers the Auto-
Shop LifeLine program,
TourAroundTour seminars and other events, as well asWeb-
based products to hel p independent automotive repair profession-
als stay successful.

The primary benefit for ASA members through this agree-
ment is the 50 percent savings off the published price of the Life-
Line program, a multi-faceted program designed to assist shop
ownersin creating a "how to" manual for their business via webi-
nar classes. The benefit also allows subscribers access to online
libraries and audio files; Payoff Tool templatesthat include nu-
merous documents to assist shop owners and managers; as well
as Showcase access, live or archived Web-based presentations
that include tips from a variety of successful shop owners. The
benefit also includes access to one SelectGroup meeting, which
are on-site group networking and education sessions.

Effective Feb. 25, 2008, the LifeLine informationa webinars
will be available at 10 am., 2 p.m. and 4 p.m. CST Monday
through Thursday each week. To regigter, visit
www.turnaroundtour/lifeline.ntml or call (270) 782-6455.

and fraudulent practice in violation of the consumer and protec-
tion laws enacted by various states. Class action treatment has
been sought against numerous defendants, which include the ma-
jor oil companies, independent suppliersand largeretailerslike
Costco, 7-11, Wal-Mart and Wawa.

Legidators have also weighed in. Senator McCaskill of Mis-
souri introduced a Senate bill that would require all new and up-
graded fuel pumps to be equipped with automatic temperature
compensation equipment.

Industry participants generally oppose any attempt to require
the installation of automatic temperature compensation equip-
ment. They argue that the equipment is very expensive, its effec-
tivenessis unproven and that, in any event, the temperature
changes roughly even out between winter and summer.

Typical isthe critique given by the Missouri Petroleum Mar-
keters and Convenience Store Association to the proposed federal
statute. Its statesperson said, “Senator McCaskill’ s bill while
wellintentioned, is a solution in search of problem.”

The Association’s statement emphasi zed that consumers may
be hurt in the long run because the cost of installing the expen-
sive equipment will be passed on to them in the form of higher
fuel prices.

Ancther forum for the dispute isthe National Conference of
Weights and Measures. In July 2007, it rejected by a close vote a
resolution that would have allowed states to permit retailersto
install and operate automatic temperature compensation equip-
ment to compensate for pump temperature. The National Confer-
ence is presently reconsidering the issue.

A coalition of trade associations called the “Partnership for
Uniform Marketing Practices’ (“P.U.M.P.”), of which SSDA isa
member, rai ses some interesting arguments againg precipitate
action requiring installation without careful study.

P.U.M.P. suggests that any product shrinkage occurring in
cold weather may have no real competitive impact. Independent
dealerswill continueto compete aggressively againg each other,
with the result that consumerswill be charged a competitive
price, regardless of how the volume of product may be measured.

Even so, P.U.M.P. appearsto agree that comprehensive sci-
entific and economic studies should be undertaken to study the
real impact, if any, of temperature change in the marketplace.

Obvioudly, thisissue will not go away quickly, at least not as
long as the proposed class action suits continue. We will try to
keep abreast of further developments in the courts, in the legisla-
ture and el sawhere that could impact the consumer or theinde-
pendent dealer.

MACS Mobile A/C Update Clinic 2008

Car Repair Company
2918 N. Scottsdale Road
Scottsdale, Arizona  480/994-9065

Thursday, March 20, 2008
6:30-9:30PM MACS Update Clinic

$45 MACS Members / ASA members

To Register: e-mail info@macsw.org



http://www.turnaroundtour/lifeline.html
mailto:info@macsw.org

Ford faceslengthy lawsuits

Carmaker wins merger of casesin Texas over faulty switches, but
it fill has other court fights.

David Shepardson / Detroit News Washington Bur eau

Ford Motor Co. won alegal battle last week to merge 77
lawsuitsfiled in Texas over a series of fires linked to a faulty
cruise control deactivation switch.

But the Dearborn automaker still faces many other court fights
stemming from a series of enginefireslinked to a faulty switch in
10 million vehicles that Ford has recalled in seven campaigns
since 1999.

Combined, the campaigns represent one of the largest recalls
in U.S. history. The $21 Texas Instruments switches were in-
stalled in 16 million Ford vehicles over a decade before the auto-
maker stopped using them in 2002. The switches have been
linked to nearly 550 vehicle fires and 1,500 complaints. And now
Ford faces more than 125 lawsuits around the country.

The switch isused to deactivate a vehicle's cruise control when a
driver taps the brake pedal. Most of the suits allege fires began
wel| after the vehicles were turned off.

At least four of the 77 Texas lawsuits were set for trial be-
tween now and May. But the Texas Supreme Court ruling last
week may delay those trials.

Last November Ford asked the court to consolidate the 77
cases so that a singlejudge can be appointed to oversee pre-trial
matters, including the taking of depositions and the turning over
of evidence beforeftrial.

The court agreed. Without consolidating the cases, "there
would be duplicative discovery as to the design, manufacture,
testing, installation, recall and performance of the switches," Jus-
tice Douglas Lang wrote.

Mark Chalos, a Nashville, Tenn., lawyer whose firm repre-
sents about 20 of the lawsuit plaintiffs throughout the country,
said Ford's position that all of the cases were related was an im-
portant admission. "For the first time, Ford has acknowl edged
that the large number of vehicle fires -- some of which have re-
sulted in fatalities -- are related to the same defect,” Chalos said
Friday.

In addition to the 77 Texas suits, another 50 lawsuits from
around the country have been transferred to U.S. District Court in
Detroit since 2005, and about a half-dozen of those have been
settled since then.

In many cases, insurance companiesinitially paid for dam-
ageto homesin fires that the owners claim were sparked by Ford
vehicles, and then the insurers sued Ford to try to recoup their
losses.

Only afew cases involving the faulty switches have gone to
trial, among them one in South Carolina. A jury therein March
2007 awarded a couple $3.5 million, including $3 million in pu-
nitive damages over a house fire allegedly set by a 2000 Ford
Expedition. That case is under appeal.

1 lawsuit involves death

In March 2007, The Detroit News first reported on a death
linked by government investigators to the Ford switch. The case
involved Al Gavegan J., a 76-year-old who died Aug. 14ina
blaze that started when a late-night fire spread from his 1994
Mercury Grand Marquis parked in his attached garage in San
Antonio, investigators found. A policereport listed thefire's

probable cause as "an e ectrical mafunction in the engine com-
partment of the vehicle."

In 1999, Ford recalled the 1992 and 1993 Mercury Grand
Marquis models to replace the switch, but not the1994 model
that Gavegan drove. At thetime, Ford said a specific batch of
switches were to blame. Then in August 2007, Ford expanded the
recall to include 1994 Mercury Marquis models.

The Gavegan suit is set for trial in November. Chalos, the
attorney, plansto ask the judge overseeing the Texas casesto
separate his case, since it involves a death.

Ford spokeswoman Kristin Kinley said the company's inves-
tigation was "inconclusive' as to whether the Gavegan house fire
was caused by the vehicle.

She cautioned that even though the company faces more than
125 suits, "alot of them will not end up being legitimate" because
the fires weren't linked to the vehicles.

Ford recallsarecall

Earlier thismonth, Ford found itself in the position of recall-
ing therecall. On Feb. 1, Ford issued arecall for 225,000 vehi-
cles because of defective wiring harnesses that were used in the
first fix. More than 200,000 of the vehiclesrecalled were vans
and trucks for which Ford till does not have the replacement
part.

Letters to those owners went out starting last week, notifying
them that the replacement part won't be ready until June, spokes-
man Wes Sherwood said.

Sherwood noted that any owner of arecalled truck or van
can take avehicle into a dealership for an interim fix -- the dealer
will deactivate the cruise control. When the parts areready, an
owner can return to the dealership to get the fix installed and the
cruise control reactivated.

"Thereisa solution to eliminate therisk for fire for everyone
right now,” Sherwood said.

You can reach David Shepardson at (202) 662-8735.

AreYou Getting

Your Discount?
Members of ASA of AZ receive a discount
on Individual Health Policies offered by
Blue Cross and Blue Shield of Arizona,
to find out more information,

Call 602-863-0080
or 800-777-5300
If you already have an Individual policy with
Blue Cross and Blue Shield of

Arizona, Call to verify that you are
receiving the discount today.

Don’t miss out
on this member benefit!

The Argus Group
Jim Groff & Dave Perolis
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Associate Members

Automotive Part / Supplies
Autohaus Arizona, Inc. Carolyn Lefebvre, 602-243-4287
AutoZone Tony Swinson 602-435-4458
B&T Tools (Matco Tools Dist.),

Butch Weisenbeck, 928-300-1954 (Cottonwood)
BAP Import Parts Larry Del Rae, 602-242-4308 (corporate)
CARQUEST Doug Klein, 602-282-6816 (Didtrict)
CARQUEST Cottonwood Charles Friend, 928-634-5482
Charleston Auto Parts Jim Cardy, 928-753-5571 (Kingman)
Kenz & Ledlie of Arizona,

Will Rasmussen  623-764-3671 (statewide)
Jasper Engines & Transmissions Mike McDonald

800-827-7455 xt 1528 (statewide)
Lefty’'s Auto Electric Ralph Allen, . 602-269-2567
Master Shaft Jim Haines, 602-254-5454 (Phoenix)
Merle's Automotive Supply Steve Sattinger, 520-622-3526
(Tucson)
Monty’s Motor’s Greg Montoya 520-458-2061 (Sierra Vigta)
Pro-Cut Distributor / Mutt Enterprises, Inc.

Clayton Hollaway 928-925-1079
NAPA Auto Parts - Ryan Hennesy 602-538-5087
(District Center)
NAPA Auto Parts—Apache Junction, Jay Stouse 480-982-0363
NAPA Auto Parts- Kingman Tammy Green, 928-753-2188
NAPA Auto Parts- Yuma Russ Clark, 928-341-4688
NAPA Auto Parts. Grand Canyon Auto Supply, Inc.

Craig Abernethy, 928-445-2240(Prescott)

Off Road Buggy Supply Rich Binder, 928-783-6265 (Y uma)
Payson Auto Supply Ralph Lucht, 928-474-5224 (Payson)
Rieth Auto Bob Curtis, 480-962-4211 (Mesaq)
Safety Kleen John Petty  480-250-3836
Snap On Tools— All Tech Tools (Prescott, Sedona)

Ray Smith 928-899-3547
Southwestern BG, Inc. Doug Garrison, 520-742-6936 (Tucson)
Tri-City Automotive Warehouse

Tom Hartenbower, 480-892-7732 (Phoenix)

World Pac, Kevin Brennan, 602-738-7681 (statewide)

Customer Relations Marketing
CustomerLink Jill Stenson, 916-781-4344 (statewide)

Coallision Industry Vendors

A-1 Automotive Refinish  Troy Schooley 888-489-6338

ALLDATA Derick Hoelscher 602-809-4242 (Phoenix)
800-795-1525 asa@alldata.com (statewide)

Akzo Nobel Coatings Mike Shields 480-804-0068

Audatex Everardo Keeme 602-237-3375

AutoClip Doug Seper  317-538-4892

Bill Heard Chevrolet Mitch Elie 480-481-6610

Camelback Toyota Parts Dept. Ben Barringer 602-264-2841

Camelback VW Subaru Hermann Hartke 602-616-0801

Car-O-Liner Shawn Alarcon 623-512-7630

Doeherman Company Todd Duke 602-252-2964

Enterprise Rent-A-Car Glenn Zeldin  602-818-8075

Ever-Ready Glass Frank Thomas 602-235-6002

Insurance Auto Auctions Charlie Sanders  602-305-5345

Keystone Automotive Jerry Elwood 602-353-3415

Leading Edge of Arizona Tom Lantz 480-966-8819

LKQ All Models Randy Smith  602-470-4580

New Way Auto Parts Kent King 520-622-7781

Power Nissan Parts Don Foote 480-598-6000

Sherwin Williams Automotive  Brian Falls 602-410-6704

Diagnostic Softwar e
ALLDATA Derrick Hoelscher 602-809-4242 (Phoenix)
800-795-1525 asa@alldata.com (statewide)

Equipment, Hoists, Lifts, etc.

Cuda Cleaning Systems, Mark Gilson 480-782-7412 (Satewide)
David Blatt LIFTCO, Inc. David Blatt, 520-615-0992 (statewide)
Leading Edge Automotive John Rang, 480-894-9661 (Tempe)
Metro Plating, Inc. Kim Brown, 480-833-8453 (Mesa)

Mutt Enterprises, Inc. / Pro-Cut Distributor, Clayton Hollaway,
928-925-1079 (statewide)

Planet Equipment, Inc. Ron Ryno, 480-844-1437 (Gilbert)
Gordon-Darby, Inc. Anne Hagerty, 602-437-8041(Phoenix)

Environmental Consultants
Van's Environmental Service Brian Vance, 623-674-8267

Gasoline Supply

Arizona Fuel Distributors Spenser Rasi, 602-437-4515
(statewide)

Giant Industries, Inc. Mike Hardy, 480-585-8828 (Scottsdale)
Hallum Oil David Hallum, 602-254-5163 (statewide)

Navajo Refining, Bill Champlin, 480-821-8445(statewide)
Union Distributing Dave Lueth, 602-358-2410 (statewide)
Win Qil, Inc. Jeff Pugliano, 800-845-4914 (statewide)
Woody's Enterprises Jack Lowe, 520-684-7868 (Tucson)

I dentity Theft
Prevention Solutions, Kia Ratliff 800-881-1526 (statewide)

Insurance
Glendale Insurance Jeff Dickerson, 602-843-1802 (Glendale)
The Argus Group 800-777-5300 (statewide)
Dave Perolisxt. 106 Jim Groff xt. 105

Workman Insurance Bob Workman, 520-531-1300 (Tucson)
Wells Fargo, Jack Bender 602-381-2830
Zurich Direct

Dan Oades, 602-312-0039, Mike McCoy 623-238-8792

M er chant Services—Cr edit Cards
Firg Data, Kevin Holladay 480-332-9272 (statewide)

Real Estate
TierraAntigua Realty Mark Hays, 520-444-5401 (Tucson)

Radiators
Hawkes Discount Radiator Terry Stewart 602-426-8183
Performance Radiator Greg Anderson 602-462-9260

Towing

Rapid Towing Ben Wilson, 928-445-7387 (Prescott)

Training

Automotive Training Institute, Ken Brookings, 208-263-8170
Auto Profit Magters  David Rogers 866-826-679(statewide)
CARQUEST Doug Klein, 602-282-6816 (Phoenix)

NAPA Auto Parts - Ryan Hennesy 602-538-5087

(District Center)

Tri-City Automotive Tom Hartenbower, 480-892-7732 Phoenix)

Uniforms
UniFirst Corporation, Frank Hall , 602-253-1144 (statewide)

Used Oil
Safety-Kleen, John Petty, 480-250-3836 (statewide)
SW Petroleum Waste Mgmnt, Lore Parker 623-772-5992

Worker’s Comp. Insurance
SCF of Arizona Phoenix 602-631-2600 / Tucson 520-292-4142
Zurich Direct ~ Dan Oades, 602-312-0039

Mike McCoy 623-238-8792
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AJO
2050 N. Hwy 85
520-387-6962

APACHE JUNCTION
2204 W. Apache Trail
480-982-0363

AVONDALE
519 W. Western
623-932-1550

BENSON
181 S. Patagonia
520-586-2272

BUCKEYE
126 S. 4th Street
623-386-5616

CAMP VERDE

27 West Generd Crook Trl.

928-567-3356

CASA GRANDE
217 E. 2™ Street
520-836-2965

CHANDLER
71 E. FryeRRd
480-963-6402

CHINO VALLEY
1448 S. Hwy 89
928-636-6272

COOLIDGE
403 W. Centrd
520-723-9551

COTTONWOOD
420 S. Main
928-634-4213

DOUGLAS
500 Chiricahua Rd
520-364-7449

EL MIRAGE
12555 NW Grand Ave
623-583-0888

ELOY
451 S. Sunshine
520-466-9231

FLAGSTAFF
1865 E. Butler
928-774-2733

FLORENCE
440 S. Main
520-868-5839

GILA BEND
619 W. Pima
928-683-6324

GILBERT
1022 N. Gilbert Rd
480-892-9866

GLENDALE
6020 W. Myrtle
623-939-8383

GLOBE
1100 N. Broad &
928-425-5714

GREEN VALLEY
19193 S. Alpha Ave.
520-648-6272

KEARNY
393 Alden Rd
520-363-5557

KINGMAN
2545 E. Andy Devine
928-753-6759

LAKE HAVASUCITY
124 N. Lake Havasu
928-855-9171

MARANA
13750 N. Sandario
520-682-3031

MARICOPA
19563 John Wayne Pkwy
520-568-2341

MESA
3051 E. Man St
480-924-6992

MESA EAST
6827 E. Main St.
480-294-6999

MESA WEST
2330 W. Broadway
480-281-0140

NOGALES
570 W. Maricopa
520-761-1602

PAGE
621 Elm St
928-645-8876

PARKER
817 Cdlifornia Ave.
928-669-2262

PAY SON
110 W. Main
928-474-5221

PEORIA
10447 N 83rd Ave
623-979-3363

PHOENIX EAST
2150 E. Thomas Rd
602-267-0677

PHOENIX SOUTH

502 E. Buckeye Rd
602-254-6643

3707 E. Broadway #5
602-437-3028

PHOENIX NORTH
2711E. Bdl Rd
602-344-2000

PHOENIX WEST
2811 W. Thomas
602-272-5611

7622 W. Indian School

623-850-6272

4327 W. Van Buren
602-272-2341

PHOENIX NW
618 W Deer Valley
602-869-0912

PHOENIX CENTRAL
3331 W. PeoriaAve #101
602-978-2200

PRESCOTT
533 N. Madison
928-445-2240

PRESCOTT VALLEY
7563 E. Hwy 69
928-772-9455

QUEEN CREEK
18423 E. San Tan Blvd. #3
480-279-2645

SAFFORD
628 5th S.
928-428-3873

SALOME
HWY 60 & Sort St
928-859-3405

SCOTTSDALE
1923 N Scottsdale Rd
480-949-8808

SCOTTSALE NORTH
8241 E. Evans
480-991-0161

SEDONA
2885 W. Hwy 89A
928-282-4193

SHOWLOW
330 W. Deuce of Clubs
928-537-4317

SIERRA VISTA
409 W. Fry Blvd
520-458-1713

SNOWFLAKE
821 S. Main
928-536-4251

SPRINGERVILLE
106 E. Main &
928-333-2688

ST.JOHNS
1175 W. Cleveland
928-337-4351

STANFIELD
36650 W. Hwy 84
520-424-3321

TEMPE
720 W. Elliot Rd
480-820-7900

1848 E. University
480-968-7282

TUCSON
880 E. 20th St
520-623-8821

WICKENBURG
457 W. Wickenburg
928-684-2861

WILLCOX
650 S. Arizona
520-384-2287

WINSLOW
1507 N. Park Plaza
928-289-2043

YUMA
360 10th St
928-782-4721

3080 S. Pacific Ave
928-341-4668

CALIFORNIA

BLYTHE
184 N. Spring &
760-922-2141

NEEDLES
820 W. Broadway
760-326-2668

@ Get2Good Stuff
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You'll Find It
At GARQUEST

» Over 65 Locations in Arizona To Serve You . . . Over 3,400 Nationwide

» CARQUEST Carries A Complete Sefection of Parts & Accessories,
Backed by the CARQUEST Coast-To-Coast Guarantee

* For the CARQUEST Store Neares! You, Call: 1-800-492-PART or Visit CARQUEST.com
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