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A Message from the Chairman 

Dan Guido, AAM is the owner of 
Tony’s Service Center in Phoenix, 
President of the Phoenix Chapter and 
State Chairman.  He can be reached 
at 602-264-9866 or email at 
phxguido@yahoo.com 

 ASA-AZ is concerned about a recent ADEQ proposed 
regulation that will establish the California Clean Car program 
in AZ.  Specifically, the new Super Warranty will continue to 
push vehicle owners to the new car dealer.  You have received a 
letter from ASA asking you to contact the ADEQ and your leg-
islators in opposition to the proposed regulation.  Please go to 
www.TakingtheHill.com and send a letter in opposition to the 
proposed Super Warranty. 
 We also need to discuss the money that it will take to fight 
or shall I say finance legislative issues. I know many of you 
read my note attached to Washington Lobbyist Bob Redding's 
Article about legislative donations. This is not a plea for dollars 
that do not exist, but more for dollars that will not be there for 
your facilities to earn in the coming years. Both of the legisla-
tive pieces represent financial changes in how we operate our 
businesses. Whether you’re on top of the food chain or in the 
middle, we have to chip in to either our state fund or the Na-
tional fund. In the course of doing your budget you should de-
duct from an area that can wait like redoing the asphalt or buy-
ing a new scanner, or hold off on a new company vehicle. The 
amount of money needed to attack this correctly may be in the 
50K area state wise and three times that at the National level. 
I'm asking each member to commit to giving $125.00 each year 
for the next three years. We need to have a back up for other 
battles in the future. There will be members who do not see 
their fate being written for them, so those of you that can, do-
nate extra. I know many of you will have questions, please call 
me and ask. Those of you that want a hand in this project, we 
welcome you to the board, even if its only when we make a 
decision on what legislative causes to spend money on. The 
new year is young send the check (personal) as soon as possi-
ble.  (See more information on Page 4) 

Call to Action!!! 
 

ADEQ Issues Draft Clean-Car Rules to Cut 
Greenhouse Gas Emissions from Vehicles  
 
 On January 10, 2008, the Arizona Department of Environ-
mental Quality (ADEQ) Director Steve Owens announced that 
ADEQ has issued draft rules to cut greenhouse gas emissions 
(GHG) from vehicles and filed its notice of proposed rule making 
with the Secretary of State’s Office.  
 The new rules are being developed pursuant to an Executive 
Order on climate change issued last year by Gov. Janet Napoli-
tano. The Arizona Climate Change Advisory Group (CCAG), 
which Gov. Napolitano appointed, unanimously recommended 
that Arizona adopt the new GHG reduction standards.  
 The proposed rules include tailpipe emission standards for 
new vehicles, requirements for the sale of some zero-emissions 
vehicles in the state and reduction of greenhouse gas emissions 
overall from new vehicles sold in Arizona.  
 ASA is concerned with the impact that this action will have 
on automotive independent repairers.  We urge Arizona automo-
tive repairers to contact their state legislators in opposition to 
expanded warranty provisions included in the California Clean 
Car proposal as offered by the Arizona Department of Environ-
mental Quality. 
 The Clean Car Standards proposed by the ADEQ  contain 
warranty provisions that will have a long-term negative effect on 
Arizona independent automotive repairers.  Specifically, there is 
a 15-year, 150,000-mile expanded warranty provision included in 
the regulation for some vehicles.  These “super warranties” as-
sure that independent shops will be virtually excluded from a 
significant number of repairs.   
 

   Continue on Page 5 

Learn more about the legislative issues that ASA National is 
fighting on your behalf. 
 

www.takingthehill.com 

mailto:info@asaaz.org
http://www.asaaz.org
mailto:phxguido@yahoo.com
http://www.TakingtheHill.com
http://www.takingthehill.com
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ASA—Arizona State Board 
 

Officers 
Danny Guido, AAM—Chairman 
Phoenix Chapter President 
602-264-9866 
phxguido@yahoo.com 
 

Joe Cross, State Secretary 
520-624-771 
jfcinaz@aol.com 
 

Kathy Draskovic,  
State Treasurer 
623-979-2653 
mikesautotech@netzero.com 
 

Board Members 
 
Denny Mandeville, AAM 
Verde Valley President 
928-282-4424 
cars@sedona.net 
 

Josh Schmidgall 
Yuma Chapter President 
928-782-9847 
josh@smittysbodyshop.com 
 
Mike Pfeiffer 
Prescott Chapter President 
928-778-2231 
certifiedtrans@gmail.com 
 

Sean Meares 
Grand Canyon Chapter President 
928-474-9330 
paysondriveline@cbiwireless.com 
 

Russel Smith 
Mohave County President 
928-692-1717 
staffer@ctaz.com 
 

Bob Schlanger 
Tucson Chapter President 
520-882-7026 
rlsbcs@lineline.com 
 

Bob Jones 
State Educational Director 
480-557-0655 
bobjones@quality-trans.com 
 

Russell McCloud, AAM 
Affiliate Assembly Delegate 
928-783-8808 
rmccloud@theriver.com 
 

Don Kott 
Convention Chairman 
520-888-2393 
donkott@tucsonframe.com 
 

Staff 
Luz Rubio  602-544-2600 
Executive Director 
luzrubio@asaaz.org 
Bill Mason  623-377-5823 
Field Director 
 

ASA—AZ Board Meetings 
Board meetings are open to all members 
and are held at the State office at 5060 N. 
19th Avenue, Suite 218 beginning at 10:30 
a.m. Call to RSVP 602-544-2600. 
 
 

 

ASA Newsletter—The Roadrunner 
Is owned and published by the Automotive Service Association of Arizona, representing 
businesses in the automotive industry.  This newsletter is published at least 11 times a 
year and is for information purposes only.  The contents of the newsletter including edi-
torials do not necessarily represent the views of the association. 

 Did you notice that you did not re-
ceive the January issue of this newsletter?    
The beginning of the year is always busy 
for everyone and many things get over-
looked some very important like maybe 
paying a bill and others not so important 
like reading a newsletter.   
 Keep that thought, I’ll get back to it 
after I explain why there was no January 
issue.  The day after the Phoenix Chapter 
meeting I was not feeling too well.  After 
self diagnosing  my symptoms I came to 
the conclusion that I had food poising and 
that I should probably go home and get 
some rest and after 24 hours I would feel 
much better.  Well 36 hours later I did not 
feel better as a matter of fact, it got worse.  
My daughter drove me to the nearest ur-
gent care center, where after an hour of 
waiting, I was interviewed and  then 
rushed  to the hospital.  Forty-five min-
utes later I was under anesthesia ready to 
have my swollen appendix which was 
about to rupture removed.  Close call. 
 Well here I am today after 5 weeks of 
recuperating.  I’d told you I’d get back to 
the main reason of this article.  Priorities.  
While recuperating I had a lot of time to 
think and my priorities have shifted.  It’s 
not as important to me to have the dishes 
washed as to sit down and find out how 
my daughter or son spend the day.  
 With that in mind, I hope that you as 
a business owner realize that ASA, this 

 The Automotive Service Association of Arizona is an affiliate of 
ASA, the largest not-for-profit trade association of its kind serving 
automotive service professionals. ASA is dedicated to and governed 
by independent automotive service and repair professionals. ASA’s 
international membership base includes numerous affiliate, state and 

chapter groups from both the mechanical and collision repair segments of the automo-
tive service industry. 
 ASA advances professionalism and excellence in the automotive repair industry 
through education, representation and member services. ASA’s national office is in 
Bedford, Texas. For additional information about ASA, including past news releases, go 
to www.asashop.org, or visit ASA’s legislative Web site at www.TakingTheHill.com. 

association is here for you.  It’s important 
to keep our dues paid on time, as it will 
allow us to spend time in providing you 
with the information and researching bet-
ter benefits instead of following up with 
mailings, visits, and phone calls to twist 
your arm to pay your dues. 
 Reading the newsletter is also impor-
tant, we have written several articles on 
issues that impact your business.  Legisla-
tion that is in the process  may not have 
an impact today on your business, but it 
will in the future, we keep you informed.  
We as an association are looking out for 
your best interest, but we need your par-
ticipation at all levels.  Read the newslet-
ter and respond to the calls for action.  
We will also be posting information on 
the new website which will launch 
shortly. 
 Please add these two items to the list 
of priorities every month, evaluate the 
savings that you are receiving from the 
member services that you participate in 
and you will be able to see the return on 
your investment.  The savings on some of 
these intangibles like information and 
education are tough to calculate, but they 
are there and your business has improved 
because of them. 
 There is still time to make a new year 
resolution, I hope that yours includes 
reading the newsletter and emails from 
ASA and to pay you dues on time. 

Message from the  
Executive Director 

Luz A. Rubio, CAE 

mailto:phxguido@yahoo.com
mailto:jfcinaz@aol.com
mailto:mikesautotech@netzero.com
mailto:cars@sedona.net
mailto:josh@smittysbodyshop.com
mailto:certifiedtrans@gmail.com
mailto:paysondriveline@cbiwireless.com
mailto:staffer@ctaz.com
mailto:rlsbcs@lineline.com
mailto:bobjones@quality-trans.com
mailto:rmccloud@theriver.com
mailto:donkott@tucsonframe.com
mailto:luzrubio@asaaz.org
http://www.asashop.org
http://www.TakingTheHill.com
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Re-Elect Danny Guido, AAM 
Vote Today!!!! 
 
 We are being represented at the National 
Board of Directors by Danny Guido, AAM.  He 

will be running again for re-election for another two year term as 
a general director on the board of the National Automotive Ser-
vice Association.  If you have any questions for Dan regarding 
his involvement on the national board feel free 
to contact him at 602-264-9866.  
 Go to www.asashop.org and vote today!  
You will need your member number which can 
be found in the address label of your latest 
Auto Inc. Magazine. 

Phoenix Chapter Happenings 

 

Meetings & Events 
 

For details of these meetings, please contact your Chapter Presi-
dent listed on page 2. 
 
February 13  Tucson Chapter Meeting 
    7:00 p.m.  Viscount Suites 
    RSVP to Jaqui at 520-790-6035 
 

February 17  Automotive Training Institute 
    “Cash Profits Boot Camp” in Phoenix 
    To register: 866-389-7999 
 

February 20  Verde Valley Chapter Meeting 
    7:00 p.m.  HEFR in Camp Verde 
    Details and to RSVP contact 
    Ann Anderson 928-282-9464 
 
February 21  Hazardous Waste in the Automotive Facility 
    Seminar presented by Safety Kleen 
    9—2 p.m. at the Radisson Hotel Phoenix 
    (see enclosed registration form) 
 
March 16  Automotive Training Institute 
    “Cash Profits Boot Camp” in Tucson 
    To register:  866-389-7999 
 
April 5   State Board Meeting 10—2 p.m. 
    ASA AZ State Offices 
    All Members Invited—RSVP 602-544-2600 
 
May 1-3   ASA National Annual Meeting 
    Santa Clara, CA 
    www.asashop.org 
 
June 7   State Board meeting 10—2 p.m. 
    ASA AZ State Offices 
    All members Invited—RSVP 602-544-2600 
 
July 19, 20, 21 Sunrise 2008—ASA AZ Annual Convention 
    Quality Inn Prescott 
    Management/Technical Training 
 
September 6  State Board Meeting 10—2 p.m. 
    ASA AZ State Offices 
    All members Invited—RSVP 602-544-2600 

 A great turnout for the first social mixer at El Paso Barbeque 
in Phoenix. A great opportunity to socialize with members and 
vendors, we even had the pleasure of meeting Dave Wade and his 
family from Devries Custom Coachworks in Wickenburg.  A 
great time was had by all, next social will be held in Scottsdale, 
date, time and location to be determined.  Everyone is invited!! 

http://www.asashop.org
http://www.asashop.org
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ASA National Website 
www.asashop.org 

 
To view information on 
the Super Warranties  

issues in other states visit: 
Www.takingthehill.com 

Are You Getting  
Your Discount? 

Members of ASA of AZ receive a discount  
on Individual Health Policies offered by  
Blue Cross and Blue Shield of Arizona,  

to find out more information, 
 

Call 602-863-0080  
or 800-777-5300 

. 

If you already have an Individual policy with 
Blue Cross and Blue Shield of  

Arizona, Call to verify that you are  
receiving the discount today. 

 

Don’t miss out  
on this member benefit! 

 

The Argus Group 
Jim Groff  & Dave Perolis 

 There are three important pieces to the political proc-
ess.   Franchised car dealers, parts distributors and automobile 
manufacturers have figured this out over the years.  Shop owners 
must engage in the following three key areas to be successful in 
the legislative processes: 

Grassroots Activity 
Political Education 
Political Action Committee (ASA-PAC) 

 ASA has been active in the first two pieces of legislative 
activity.   ASA provides for the industry a grassroots legislative 
website that can be used to communicate with state and federal 
policymakers; www.TakingtheHill.com. 
 With regard to political education, ASA has a Washington, 
D.C. Office and national representative.  ASA testifies at state 
and federal proceedings and provides information to policymak-
ers across the country on important independent automotive re-
pair issues. 
 ASA has formed a PAC to assure that shop owners have an 
opportunity to further their participation in the political proc-
ess.  The PAC represents small business men and women in-
volved in the independent automotive repair community. 
 ASA leaders are increasing their efforts in the political proc-
ess. To further the goals of independent repairers, we would like 
to request that you make a contribution to the ASA PAC. The 
ASA PAC is an additional tool independent repairers can use to 
participate in the political process. 
Personal checks should be mailed to: 
Automotive Service Association Political Action Committee 

P.O. Box 929 • Bedford, Texas 76095-0929 
There are appropriate forms that should be submitted along with 
your contribution, please contact the ASA of Arizona office at 
602-544-2600 or these can be sent via email at info@asaaz.org 

We need your support, contribute to the 
ASA Political Action Committee—PAC 

Questions and Answers About  
the New ASA PAC 
 
What is a Political Action Committee (PAC)? 
Corporations are prohibited from making contributions and other 
expenditures in federal elections.  A limited exception to this 
prohibition permits an incorporated trade association to establish 
a PAC and to solicit and collect voluntary contributions from 
lawful sources for the PAC to use for making political contribu-
tions. 
 
Why did ASA establish a PAC? 
ASA leaders believe a PAC will allow ASA members to become 
more engaged in the political process. A voluntary contribution 
from an ASA member to the PAC is an additional opportunity to 
advance the plight of the independent automotive repairer. 
Many small-business associations and other automotive associa-
tions already have political action committees. One of the largest 
PACs in the United States has the National Automobile Dealers 
Association as its “connected organization.” 
 
Who will decide how the PAC funds are distributed? 
The PAC’s leadership is comprised of the ASA PAC treasurer 
and designated ASA leaders. 
 
Do I have to be an ASA member to contribute to the PAC? 
Yes. 
 
How often and how much can I contribute to the PAC? 
Federal law limits the amount a person may contribute to a PAC 
to no more than $5,000 per calendar year. The frequency of the 
contributions, however, does not have a limit, as long as the con-
tributions do not exceed a total of $5,000 in a calendar year. This 
limit applies to individuals as well as non-corporate entities 
(partnerships and LLCs). Contributions from partnerships and 
LLCs must be attributed to the business owners. 
 
How do I make a contribution? 
ASA PAC provides a contribution attribution form. All contribu-
tions must be by personal check or credit card. No contribution to 
the PAC may be expensed, reimbursed or otherwise paid by any 
other person or entity. Please see the reverse side to begin the 
contribution process. 

http://www.asashop.org
http://www.takingthehill.com
http://www.TakingtheHill.com
mailto:info@asaaz.org
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Clean Car Program 

Continued from Front Page—Call to Action!!! 
 
 Independent repairers will lose not only those vehicle repairs 
that are covered by the super warranty but also the customer’s 
other repair items, possibly losing the customer permanently.  
Why would a vehicle owner bring a car to a shop for a specific 
non-warranty repair and then take his or her car to a new fran-
chised dealer for an additional repair?  Independent repairers also 
have the potential to lose the customer for the foreseeable future. 
 There is also the impact that this issue will have on consum-
ers which include: 
• Increased cost of new vehicles 
• Decreased availability/choice of certain powertrain options 

and vehicle models 
• Inconvenience of having to seek out a dealership for repairs 

outside  of large metro areas 
• Limiting choice of service facilities for specific and/or gen-

eral repairs and maintenance 
 
 Take a few minutes today and review the proposed rules and 
the information that is posted on the national website—
www.takingthehill.com.  The website will guide you to writing a 
letter to ADEQ as well as to your local legislator. 
 A public meeting to submit testimony on this issue is 
scheduled for March 3 at the ADEQ office at 6:00 p.m.  
Please plan to attend to represent the industry. 
 

Arizona Joins California and 14 Other States  
in Suit against the EPA over Denial of  
California Vehicle Emissions Standards  
  
 On January 2 the Arizona Attorney General Terry Goddard 
and Arizona Department of Environmental Quality Director 
Steve Owens  announced that Arizona is joining a lawsuit 
brought by California against the U.S. Environmental Protection 
Agency (EPA) to uphold the right of states to regulate green-
house gas pollution from automobiles. Today’s lawsuit by Cali-
fornia, which seeks to reverse the EPA decision, was filed in the 
United States Court of Appeals for the Ninth Circuit.  
 ADEQ is in the process of adopting the California standards. 
According to ADEQ Director Owens. “Vehicle emissions are the 
largest single source of greenhouse gases in Arizona,” Director 
Owens said. “If we are going to reduce greenhouse gas emissions 
in this state, we have to reduce emissions from automobiles.”  
 On Dec. 19, 2007, EPA denied California’s request for a 
waiver, preventing California and all other states from imple-
menting greenhouse gas emissions standards for cars.  
California’s standards, adopted in August 2005, would reduce 
emissions of greenhouse gases from cars by 30% by 2016. In 
total, at least 17 other states, including Arizona, have now either 
adopted or plan to adopt the California standards.  
Governor Napolitano has directed ADEQ to adopt the California 
standards for Arizona. ADEQ’s rule would make the standards 
effective in Arizona beginning with the 2011 model year, if the 
EPA decision is overturned.  
  

 

http://www.takingthehill.com
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Collision News 
Consumer Survey of Progressive Claims 
Finds Faster and Cheaper Not Better  
 
 According to the J.D. Power and Associates 2007 Insurance 
Claims Study just released on December 18, collision repair cycle 
time may be an important factor for ultimate consumer satisfac-
tion, but not if it comes at the expense of repair quality. 
 Though J.D. Power noted that several insurers are experiment-
ing with services similar to Progressive's Concierge service, the 
research firm focused its latest study on 568 recent customers of 
the most mature concierge service- that belonging to Progressive, 
now with 54 service center locations across the country. Of those 
consumers surveyed, 41 percent reported using the Concierge ser-
vice for their vehicle repairs. 
 J.D. Power research has firmly established that lower repair 
cycle time, one of the stated advantages of Progressive's Concierge 
service, is one of the key drivers of customer satisfaction with the 
repair experience and has a profound impact on customers' overall 
satisfaction with their insurer. 
 While less than half of all Progressive vehicle damage claims 
are processed through a concierge facility, those repairs are com-
pleted in an average of only 11.4 days, outperforming the industry 
average of 16.2 days, and better than Progressive's non-concierge 
cycle time by more than 3 days (11.4 vs. 14.6 days). Shorter cycle 
times not only lead to higher customer satisfaction, but for Progres-
sive, they can also mean significant savings on rental cars and labor 
costs, as well as increasing claims adjuster productivity. 
 However, J.D. Power acknowledges that repair quality also has 
a major impact on how customers view the overall quality of the 
claims service they receive. Industry-wide, most claimants (87%) 
reported that their vehicle was fixed correctly the first time. Of the 
Progressive customers who used the traditional claims model, 90 
percent reported that their vehicle was fixed correctly the first time 
while only 84 percent of Progressive concierge customers indicated 

their vehicle was repaired correctly the first time- "significantly 
lower than non-concierge and the second-highest failure rate in the 
industry," noted the J.D. Power report. 
 According to the report, "…concierge customers rate the qual-
ity of their vehicle repair an average of only 7.9 on a 10-point scale, 
significantly lower than the industry average of 8.3. This score also 
compares unfavorably to an average 8.1 rating among Progressive 
customers who elected not to go through a concierge facility but 
rather manage the repair process themselves."  
 This lower repair quality reflects badly on Progressive accord-
ing to the report. In general, J.D. Power found that, under normal 
circumstances, 82 percent of customers acknowledge that the repair 
shop is accountable for the quality of the work performed, the re-
maining 18 percent feel that the insurer is responsible for repair 
quality.  
 However, by taking control of the body shop relationship, the 
Concierge business model radically changes that impression. Under 
Concierge, a majority of their customers (63%) believe that Pro-
gressive is primarily responsible for the work performed, a situation 
that presents, "…some cause for concern, given the inferior impres-
sion among Progressive concierge customers for repair quality…" 
the report notes. 
 In summary, J.D. Power notes that, "If there is a chink in the 
armor for Progressive, it is that the end product, the vehicle repair, 
lags the industry both in terms of customer perception of quality as 
well as necessity for repeat visits to the body shop," a situation that 
works to drive up the overall claims costs, offsetting the savings 
realized from the initial faster and cheaper Concierge repair. 
 Overall, Concierge customers report satisfaction scores that are 
"merely comparable" to the industry average, the report concludes. 
And while there may be financial benefits, "the repair quality draw-
backs hamper Progressive's claims performance from becoming a 
satisfaction leader." This is critical because, according to J.D. 
Power, the claims experience drives 48 percent of a customer's 
overall impression of their insurer, and less satisfied customers are 
far more likely to shop for insurance when their policy expires and 
are less likely to renew their policies with the same insurer. 
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Market Profiles for ASA Members 
 

ASA can provide members   
with a free market profile based  

on their ZIP code.  Market profiles  
provide demographic information  
of the areas that surround member  

mechanical and collision businesses.   
 

For more information on market profiles,  
contact Karin White, ASA’s research and pro-

ject specialist, at 800-272-7467 ext 252. 
 

Another reason to be an ASA member! 

 

ASA AZ Credit Card Program 
 
 
 
 
 
 

To find out how much you can save through the 
ASA AZ Credit Card Program 

 

Contact:  Randy Zimmerman  
602-672-2248 

First Data Merchant Services 

Vehicle Lubrication Basics 
By Kevin S. McCartney 
 
Are You Helping OEM Dealerships Take Your Business? 
 The only needed service that most consumers are conscious of is the regular oil change. Oil changes are therefore the service that 
most often opens the door to additional business. If consumers feel a need to have their oil change services performed at the OEM 
dealership, Independent shops will loose a substantial amount of other business. 
 There is a rapidly growing trend for dealerships to suggest that having oil changes done by independent or other non-OEM ser-
vice providers could compromise warranty coverage. Consumers are listening and increasingly opting to have all routine maintenance 
performed by OEM dealerships. If you are not concerned about this, you need to wake up and smell the coffee! 
 The most alarming part of this situation is that in many cases, the OEM dealership is correct when they state that having oil 
change services performed by non-OEM providers may jeopardize warranty coverage. That may shock you, but it’s true. If you are 
not aware that GM has four very different required 5W-30 oil service ratings, you may well be failing to use an oil product that meets 
minimum warranty requirements in at least some GM models.  
 The four different GM oil service ratings that apply to SAE 5W-30 products are: 

• GM 6094M (most GM engines of American or Asian origin) 
• GM 4718M (many GM engines of American origin) 
• GM LL-A-25 (most GM engines of European origin) 
• GM LL-B-25 (a few GM engines of European origin) 

 
 Every one of the above requirements exceeds the minimum SAE, API and ILSAC requirements that most oil companies choose 
to observe. The result is that a great deal of name brand oil products fail to meet minimum OEM oil requirements. And MOST 5W-30 
oil products fail GM 4718M, LL-A-25 and LL-B-25. Many industry professionals are shocked to learn that API and ILSAC approval 
fails to meet the minimum OEM requirements of most modern vehicles. 
 Every technician and shop owner has noticed that automobiles have changed dramatically over the past few decades. Many of 
those changes, like electronic fuel injection, coil on plug ignition, on-board diagnostics and hybrid electric power trains, have been 
very visible. These high visibility changes have distracted most professionals away from equally dramatic changes in cooling and 
lubrication.  
 Engine oil and engine lubrication systems have undergone similar changes since 1992. I’ve been offering lubrication training 
nationwide since 2003. Until this year, most shop owners and technicians have assumed that lubrication training simply isn’t re-
quired. “I haven’t had any problems” has been an incredibly common response to any classroom discussions about engine lubrication. 
They falsely assume that any reports of oil related damage are caused by a failure to change oil at 3,000 miles. Most also have a fa-
vorite brand and viscosity that they falsely assume will keep them out of trouble.  
 Even if you select what you think is the OEM required viscosity, you could be wrong. GM 5W-30 viscosity approval is different 
than SAE 5W-30 viscosity approval. The GM approval requires better low temperature pumping viscosity than SAE. And, a BMW 
approved 5W-30 is required to be thicker at high temperature than the SAE 10W-40 requirement. If you don’t understand the OEM 
proprietary and ACEA oil service rating systems, you won’t know the true viscosity of most oil products. 

Tech Tip 
Note:  This is a continuation of the quiz that was printed in the January Roadrunner issue. 

Continued on Page 8 
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SAE Viscosity Ratings (with ACEA & GM requirements) 

 

  Low Temperature Viscosities High-Temperature Viscosities 
SAE Viscosity 
Rating Cranking (cP)

max at temp °C 

Pumping (cP) max 
with no yield stress 

at temp °C 

Minimum 
Low Shear Kine-

matic (cSt) at 
100oC/212oF 

Maximum 
Low Shear Kine-

matic (cSt) at 
100oC/212oF 

Minimum 
High Shear Rate 
(cP) @ 
150oC/302oF 

0W 
6,200 @ 

-35oC/-31oF 
60,000 @ 

-40oC/-40oF 3.8 -- -- 

0W 
(GM 6094M) 

6,200 @ 
-35oC/-31oF 

30,000 @ 
-40oC/-40oF 3.8 -- -- 

5W 
6,600 @ 

-30oC/-22oF 
60,000 @ 

-35oC/-31oF 3.8 -- -- 

5W 
(GM 6094M) 

6,600 @ 
-30oC/-22oF 

40,000 @ 
-35oC/-31oF 3.8 -- -- 

10W 
7,000 @ 

-25oC/-13oF 
60,000 @ 

-30oC/-22oF 4.1 -- -- 

10W 
(GM 6094M) 

7,000 @ 
-25oC/-13oF 

50,000 @ 
-30oC/-22oF 4.1 -- -- 

20 -- -- 5.6 <9.3 >2.6+ 

30 -- -- 9.3 <12.5 >2.9 + 

30 
(A1/B1, A5/B5) -- -- 9.3 <12.5 2.9 <3.5 

  

30 
(A3/B3, A3/B4) -- -- 9.3 <12.5 >3.5 + 

  
40 

(0W, 5W, 10W) -- -- 12.5 <16.3 >2.9 + 

The above SAE viscosity chart clearly shows that:  
A 5W-30 can be about the same viscosity as a typical 5W-20 
A 5W-30 can be about the same viscosity as a 5W-40 
GM approval changes the viscosity requirements 
ACEA approval changes the viscosity requirements 
An ACEA A3/B3 5W-30 is much thicker than an ACEA A5/

B5 5W-30 
An ACEA A3/B3 0W-30 can be much thicker than a 10W-

40 at high temperatures. 
 
“0W-30 and 5W-30 products can be thicker than a 10W-40 at 
high temperatures” 
 
If that isn’t already complicated enough, many products make 
extremely misleading claims. Many products that fail GM 4718M 
display the statement “Exceeds the engine protection require-
ments of GM 4718M”.  
 
If you are starting to think this is strictly a GM issue, it isn’t. 
Other OEM requirements are even more demanding and even 
more confusing. The result of selecting the wrong oil for these 
engines can result in total engine destruction The Center for Auto 
safety claims that oil related catastrophic engine failure is in-
creasing at an alarming rate and typically occurs before 70,000 
miles. When special oil requirements are ignored, engine destruc-

tion can occur much sooner in spite of regular 3,000 mile oil 
changes with the type of oil you have trusted for decades. 
 
Can you justify the repeated use of oil that is not OEM approved, 
to a small claims court judge?  
 
Do you expect the judge to accept claims like “it’s a good brand”, 
“the oil company said it was fine”, “the label wording sounded 
like it was approved” or “I’ve been in this business for 30 years 
and never had a problem” to overcome the fact that the oil you 
used isn’t OEM approved? 
 
Do you really want to be on the hook for the cost of an engine or 
one of the more expensive ($6,000) OEM catalysts?  
 
All of the above are legitimate questions. But, let’s put this in a 
more important perspective. Can you afford to let your customers 
discover that the dealership is correct in telling them that you are 
jeopardizing their warranty coverage? And we can take this a step 
farther. Can you afford to let your customers discover that some 
quick lube chains can do a better job of maintaining their war-
ranty than you do? 
 
Don’t kid yourself. At least some national quick lube chains have 

Continued from Page 7— Tech Tip 
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 A “Green” automotive business goes beyond what the mini-
mum requirements are on environmental standards and takes ad-
ditional measures to protect the environment, save resources, and 
keep Arizona clean.  The good news is that though these “green” 
measures might cost money to implement initially, ultimately 
they will save money by recycling materials, reducing repair and 
maintenance costs, and making your business a safer, healthier 
place to work. 
 The checklist is posted on the ASA AZ website,  the mini-
mum requirement to qualify is 300 points.  Once you’ve com-
pleted the checklist, call the ASA AZ office to schedule an in-
spection.  ASA AZ has several volunteers ready to inspect your 
facility, the application along with the inspection forms are sub-
mitted to ADEQ for certification. 
 We are very excited to be part of this program and offer this 
opportunity to our members.  To download the checklist, visit 
www.asaaz.org or call Luz at 602-544-2600. 

Is your shop ready for a  
Green Shop Inspection?   

 
Download the checklist on the ASA AZ website:  

www.asaaz.org  / Questions 602-544-2600 

a computer database to automatically provide oil requirement 
warnings that even minimum wage employees can understand. 
These programs automatically warn the service advisor if the 
specific vehicle has special oil requirements. If you aren’t taking 
steps to understand the specialized oil requirements of modern 
cars, you may be falling far short of consumer expectations.  I 
don’t think any independent repair shop can afford to have a cus-
tomer discover that a quick lube franchise is better equipped to 
identify the special needs of his car than the independent. 
 
Failure to recognize the OEM proprietary oil service ratings will 
often result in the use of oil products that fail to meet minimum 
warranty requirements for most late model cars. There is not a 
single 5W-30 product that will meet the minimum requirements 
of even all GM products. At least two separate 5W-30 products 
must be stocked (or at least used) just to meet GMs minimum 
OEM requirements. Even some of the most expensive “full syn-
thetic” oil products may fail to meet all of the four GM required 
ratings.  
 
The typical conventional SAE 5W-30 oil (bulk or bottle) sold by 
every trusted “big name” oil company fails to meet the OEM 
requirements of about half of the newer cars on the road today. 
That includes most European cars and a rapidly growing number 
of American and Japanese cars. 
 
The term synthetic was rendered meaningless several years ago 
by a Federal Trade Commission ruling. Almost any common oil 
product can now be legally advertised as “full synthetic”. 
 
Brand loyalty is also misleading. Many technicians claim that 
they have been using the same oil for decades without any prob-
lem. The reality is that many oil products that appear to be identi-
cal are not. A “Brand X” often has more than one “5W-30 Super 
Syncopowertec XL” product. The two products often appear to 
be identical but one meets very different ratings than the other. 
The only way to tell the difference is to understand the following 
oil service ratings that will be listed on the back of higher quality 
oil products: 
• GM 4718M, LL-A-025, LL-B-025, 6094M 
• Ford/WSS-M2C153-H, M2C931-B, M2C930-A, M2C929-A 
• VW 502, 503, 503.01, 504, 505, 505.01, 506, 506.01, 507 
• BMW LL-98, LL-01, LL-04 
• MB 229.1, 229.3, 229.31, 229.5, 229.51 
• ACEA A1/B1, A3/B3, A3/B4, C1, C2, C3, C4 
• Honda HTO-06 
 
All of the above ratings greatly exceed any API or ILSAC ap-
proval. And, these more stringent approvals are required for 
many modern vehicles. They indicate very significant improve-
ments in areas such as: valve train protection, engine cooling, 
fuel efficiency, extended oil drain intervals, oxidation, extreme 
temperature capability and acid neutralizing. SAE, API and IL-
SAC approval is no longer adequate! 
 
Some have suggested that the increasingly specialized OEM oil 
requirements violate the Magnusson- Moss act. But, it seems 
clear that this isn’t the case. The OEM proprietary ratings are 
significantly more stringent than anything API or ILSAC has to 
offer. API and ILSAC have failed to respond to the OEMs need 

for better lubricants. OEM proprietary approval and/or ACEA 
approval is required to insure proper protection to a rapidly grow-
ing number of vehicles. 
 
Next month we look deeper into this issue and the damage that 
has already resulted from failures to observe appropriate oil 
change practices. But, don’t expect a few magazine articles to 
take the place of more extensive training. If the facts presented in 
this article shock you, or if you haven’t had any formal training in 
lubrication technology, you probably have more catching up to 
do than a few magazine articles can provide. 
 
If you have trouble finding local update training on this subject, 
contact me (Kevin S. McCartney at crashh@prodigy.net).  I’m 
always happy to work with local industry organizations and parts 
distributors to provide local training opportunities. And you can 
help us decide where the “right place” is, to hold a full weekend 
of training on lubrication and cooling updates.  
 
Kevin S. McCartney crashh@prodigy.net 209-873-1155 
 

Continued from Page 8— Tech Tip 
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Automotive Part / Supplies 
Autohaus Arizona, Inc.  Carolyn Lefebvre, 602-243-4287 
AutoZone    Tony Swinson  602-435-4458  
B&T Tools (Matco Tools Dist.),   
 Butch Weisenbeck,  928-300-1954 (Cottonwood) 
BAP Import Parts  Larry Del Rae, 602-242-4308 (corporate) 
CARQUEST Doug Klein, 602-282-6816 (District) 
CARQUEST Cottonwood   Charles Friend, 928-634-5482 
Charleston Auto Parts  Jim Cardy, 928-753-5571 (Kingman) 
Kenz & Leslie of Arizona,  
        Will Rasmussen     623-764-3671 (statewide) 
Jasper Engines & Transmissions  Mike McDonald  
        800-827-7455 xt 1528 (statewide) 
Lefty’s Auto Electric   Ralph Allen, Jr.   602-269-2567 
Master Shaft   Jim Haines, 602-254-5454 (Phoenix) 
Merle's Automotive Supply  Steve Sattinger, 520-622-3526 
(Tucson) 
Monty’s Motor’s  Greg Montoya  520-458-2061 (Sierra Vista) 
Pro-Cut Distributor / Mutt Enterprises, Inc.  
 Clayton Hollaway 928-925-1079 
NAPA Auto Parts - Ryan Hennesy 602-538-5087 
(District Center) 
NAPA Auto Parts—Apache Junction, Jay Stouse 480-982-0363 
NAPA Auto Parts - Kingman  Tammy Green, 928-753-2188 
NAPA Auto Parts - Yuma  Russ Clark, 928-341-4688 
NAPA Auto Parts:  Grand Canyon Auto Supply, Inc. 
   Craig Abernethy,  928-445-2240(Prescott) 
Off Road Buggy Supply  Rich Binder, 928-783-6265 (Yuma) 
Payson Auto Supply  Ralph Lucht,  928-474-5224 (Payson) 
Rieth Auto  Bob Curtis, 480-962-4211 (Mesa) 
Safety Kleen   John Petty    480-250-3836 
Snap On Tools —  All Tech Tools (Prescott, Sedona) 
 Ray Smith 928-899-3547 
Southwestern BG, Inc.  Doug Garrison, 520-742-6936 (Tucson) 
Tri-City Automotive Warehouse 
    Tom Hartenbower, 480-892-7732 (Phoenix) 
World Pac,  Kevin Brennan,  602-738-7681 (statewide) 
 
 

Collision Industry Vendors 
A-1 Automotive Refinish     Troy Schooley   888-489-6338 
ALLDATA    Derrick Hoelscher   602-809-4242 (Phoenix) 
                       800-795-1525  asa@alldata.com (statewide) 
Akzo Nobel Coatings     Mike Shields   480-804-0068 
Audatex    Everardo Keeme    602-237-3375 
Auto Clip     Doug Seper     317-538-4892 
Bill Heard Chevrolet   Mitch Elie   480-481-6610 
Camelback Toyota Parts Dept.   Ben Barringer    602-264-2841 
Camelback VW Subaru   Hermann Hartke   602-616-0801 
Car-O-Liner   Shawn Alarcon   623-512-7630 
Doeherman Company   Todd Duke   602-252-2964 
Enterprise Rent-A-Car   Glenn Zeldin   602-818-8075 
Ever-Ready Glass   Frank Thomas   602-235-6002 
Insurance Auto Auctions   Charlie Sanders   602-305-5345 
Keystone Automotive   Jerry Elwood   602-353-3415 
Leading Edge of Arizona   Tom Lantz  480-966-8819 
LKQ All Models   Randy Smith   602-470-4580 
New Way Auto Parts   Kent King     520-622-7781 
Power Nissan Parts   Don Foote   480-598-6000 
Sherwin Williams Automotive    Brian Falls   602-410-6704 
 
Diagnostic Software 
ALLDATA    Derrick Hoelscher   602-809-4242 (Phoenix) 

                       800-795-1525  asa@alldata.com (statewide) 
 

Equipment, Hoists, Lifts, etc. 
Cuda Cleaning Systems,  Mark Gilson   480-782-7412 (statewide) 
David Blatt LIFTCO, Inc. David Blatt, 520-615-0992 (statewide) 
Leading Edge Automotive  John Rang, 480-894-9661 (Tempe) 
Metro Plating, Inc.  Kim Brown, 480-833-8453 (Mesa) 
Mutt Enterprises, Inc.  / Pro-Cut Distributor,  Clayton Hollaway, 
928-925-1079 (statewide) 
Planet Equipment, Inc. Ron Ryno, 480-844-1437 (Gilbert) 
Gordon-Darby, Inc.  Anne Hagerty, 602-437-8041(Phoenix) 
 

Environmental Consultants  
Van’s Environmental Service  Brian Vance, 623-674-8267 
 

Gasoline Supply 
Arizona Fuel Distributors  Spenser Rasi, 602-437-4515 
(statewide) 
Giant Industries, Inc.  Mike Hardy, 480-585-8828 (Scottsdale) 
Hallum Oil  David Hallum, 602-254-5163 (statewide) 
Navajo Refining, Bill Champlin,  480-821-8445(statewide) 
Union Distributing  Dave Lueth, 602-358-2410 (statewide) 
Win Oil, Inc.  Jeff Pugliano,  800-845-4914 (statewide) 
Woody’s Enterprises  Jack Lowe, 520-684-7868 (Tucson) 
 

Identity Theft 
Prevention Solutions,  Kia Ratliff  800-881-1526 (statewide) 
 

Insurance 
Glendale Insurance  Jeff Dickerson, 602-843-1802 (Glendale) 
The Argus Group  800-777-5300 (statewide)  
                               Dave Perolis xt. 106   Jim Groff xt. 105 
Workman Insurance  Bob Workman, 520-531-1300 (Tucson) 
Wells Fargo, Jack Bender   602-381-2830 
Zurich Direct   
      Dan Oades, 602-312-0039, Mike McCoy 623-238-8792 
 

Merchant Services—Credit Cards 
First Data ,  Kevin Holladay  480-332-9272 (statewide) 
 

On-Hold Message 
Direct To You Productions  Ida Rosa, 602-631-1227 (Phoenix) 
 
 

Real Estate 
Tierra Antigua Realty   Mark Hays, 520-444-5401 (Tucson) 
 

Radiators 
Hawkes Discount Radiator   Terry Stewart   602-426-8183 
Performance Radiator   Greg Anderson   602-462-9260 
 

Towing 
Rapid Towing  Ben Wilson, 928-445-7387 (Prescott) 
 

Training 
Automotive Training Institute, Ken Brookings, 208-263-8170 
Auto Profit Masters    David Rogers 866-826-679(statewide) 
CARQUEST Doug Klein ,  602-282-6816 (Phoenix) 
NAPA Auto Parts - Ryan Hennesy 602-538-5087 
(District Center) 
Tri-City Automotive  Tom Hartenbower, 480-892-7732 Phoenix) 
 

Uniforms 
UniFirst Corporation, Frank Hall , 602-253-1144 (statewide) 
 

Used Oil 
Safety-Kleen,  John Petty,   480-250-3836 (statewide) 
SW Petroleum Waste Mgmnt, Lore Parker 623-772-5992 
 

Worker’s Comp. Insurance 
SCF of Arizona   Phoenix 602-631-2600 / Tucson 520-292-4142 
Zurich Direct  Dan Oades, 602-312-0039  
    Mike McCoy 623-238-8792  

Associate Members 

mailto:asa@alldata.com
mailto:asa@alldata.com
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AJO 
2050 N. Hwy 85 
520-387-6962 
  
APACHE JUNCTION 
2204 W. Apache Trail 
480-982-0363 
  
AVONDALE 
519 W. Western 
623-932-1550 
  
BENSON 
181 S. Patagonia 
520-586-2272 
  
BUCKEYE 
126 S. 4th Street 
623-386-5616 
   
CAMP VERDE 
27 West General Crook Trl. 
928-567-3356 
  
CASA GRANDE 
217 E. 2nd Street 
520-836-2965 
  
CHANDLER 
71 E. Frye Rd 
480-963-6402 
  
CHINO VALLEY 
1448 S. Hwy 89 
928-636-6272 
  
COOLIDGE 
403 W. Central 
520-723-9551 
  
COTTONWOOD 
420 S. Main 
928-634-4213 
  
DOUGLAS 
500 Chiricahua Rd 
520-364-7449 
  
EL MIRAGE 
12555 NW Grand Ave 
623-583-0888 
 

  

ELOY 
451 S. Sunshine 
520-466-9231 
 
FLAGSTAFF 
1865 E. Butler 
928-774-2733 
  
FLORENCE 
440 S. Main 
520-868-5839 
  
GILA BEND 
619 W. Pima 
928-683-6324 
  
GILBERT 
1022 N. Gilbert Rd 
480-892-9866 
  
GLENDALE 
6020 W. Myrtle 
623-939-8383 
  
GLOBE 
1100 N. Broad St 
928-425-5714 
  
GREEN VALLEY 
19193 S. Alpha Ave. 
520-648-6272 
  
KEARNY 
393 Alden Rd 
520-363-5557 
  
KINGMAN 
2545 E. Andy Devine 
928-753-6759 
  
LAKE HAVASU CITY 
124 N. Lake Havasu 
928-855-9171 
  
MARANA 
13750 N. Sandario 
520-682-3031 
  
MARICOPA 
19563 John Wayne Pkwy 
520-568-2341 
  
 

MESA 
3051 E. Main St 
480-924-6992 
 
MESA EAST 
6827 E. Main St. 
480-294-6999 
 
MESA WEST 
2330 W. Broadway 
480-281-0140 
  
NOGALES 
570 W. Maricopa 
520-761-1602 
  
 PAGE 
621 Elm St 
928-645-8876 
  
PARKER 
817 California Ave. 
928-669-2262 
  
PAYSON 
110 W. Main 
928-474-5221 
  
PEORIA 
10447 N 83rd Ave 
623-979-3363 
  
PHOENIX EAST 
2150 E. Thomas Rd 
602-267-0677 
  
PHOENIX SOUTH 
  

502 E. Buckeye Rd 
602-254-6643 
  
3707 E. Broadway #5 
602-437-3028 
  
PHOENIX NORTH 
2711 E. Bell Rd 
602-344-2000 
  
PHOENIX WEST 
2811 W. Thomas  
602-272-5611 
  
7622 W. Indian School 
623-850-6272 
  
4327 W. Van Buren 
602-272-2341 

PHOENIX NW  
618 W Deer Valley 
602-869-0912 
 
PHOENIX CENTRAL 
3331 W.  Peoria Ave #101 
602-978-2200 
  
PRESCOTT 
533 N. Madison 
928-445-2240 
  
PRESCOTT VALLEY 
7563 E. Hwy 69 
928-772-9455 
 
QUEEN CREEK 
18423 E. San Tan Blvd. #3 
480-279-2645 
  
SAFFORD 
628 5th St. 
928-428-3873 
  
SALOME 
HWY 60 & Sort St 
928-859-3405 
  
SCOTTSDALE 
1923 N Scottsdale Rd 
480-949-8808 
  
SCOTTSALE NORTH 
8241 E. Evans 
480-991-0161 
  
SEDONA 
2885 W. Hwy 89A 
928-282-4193 
  
SHOWLOW 
330 W. Deuce of Clubs 
928-537-4317 
  
SIERRA VISTA 
409 W. Fry Blvd 
520-458-1713 
  
SNOWFLAKE 
821 S. Main 
928-536-4251 
  
 

SPRINGERVILLE 
106 E. Main St 
928-333-2688 
 
ST. JOHNS 
1175 W. Cleveland 
928-337-4351 
 
STANFIELD 
36650 W. Hwy 84 
520-424-3321 
 
TEMPE 
720 W. Elliot Rd 
480-820-7900 
  
1848 E. University 
480-968-7282 
  
TUCSON 
880 E. 20th St 
520-623-8821 
  
WICKENBURG 
457 W. Wickenburg 
928-684-2861 
  
WILLCOX 
650 S. Arizona 
520-384-2287 
  
WINSLOW 
1507 N. Park Plaza 
928-289-2043 
  
YUMA 
360 10th St 
928-782-4721 
  
3080 S. Pacific Ave 
928-341-4668 
  
CALIFORNIA 
 
BLYTHE 
184 N. Spring St 
760-922-2141 
  
NEEDLES 
820 W. Broadway 
760-326-2668 
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